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OUR WORK

OVER THE PAST TWO YEARS WE HAVE EXPERIENCED NUMEROUS CHALLENGES THAT HAVE
BEEN, UNPREDICTABLE, EXHILARATING, AND HAVE TRULY TESTED OUR ABILITY TO ADAPT.
MANY BUSINESSES, idX CORPORATION INCLUDED, HAVE HAD TO MAKE HARD DECISIONS TO
SURVIVE THE RAPIDLY CHANGING CONDITIONS. SUPPLY CHAIN ISSUES, A GLOBAL PANDEMIC,
WORKFORCE LIMITATIONS, AND SKYROCKETING MATERIAL COSTS HAVE AFFECTED JUST ABOUT
EVERY BUSINESS TO CONSUMER INDUSTRY ACROSS THE GLOBE. THERE WERE MOMENTS WHEN
THE FUTURE FELT UNCERTAIN, BUT WE AT idX HAVE SUCCESSFULLY EMERGED FROM THE
CHAOS BY ACHIEVING A PROFITABLE YEAR IN 20211

OUR SUCCESS IS LARGELY DUE TO THE HARD WORK OF OUR 1,000+ idX EMPLOYEES

WORLDWIDE. WWHILE THE ROAD HAS BEEN HARD, EACH TEAM MEMBER HAS PROVEN THEY
ARE BEYOND CAPABLE TO TAKE ON ANY CHALLENGE idX MAY FACE. AS WE LOOK TO THE
FUTURE, OUR ORGANIZATION IS READY TO CONTINUE SERVING OUR CUSTOMERS, EXPANDING

INTO NEW MARKETS, AND REMAINING A CONSISTENT SOLUTIONS PROVIDER IN OUR INDUSTRY.

ScoTT STEWART
VP oF COMMERCIAL
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INDIGO PROGRAM
BATH, UNITED KINGDOM | EUROPE







MICHAEL KORS

ACCESSORIES SHOP
SANTA FE, MEXICO CITY | MEXICO

7




MiNIFIGURE
FACTORY

STORE OF THE FUTURE
SHENYANG | CHINA

FETHEACENIY

PERSONALISATION STUDIO










SHANGHAI ART PARK
SHANGHAI | CHINA
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KROGER

ADULT BEVERAGE
COLUMBUS, OH | USA
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CLIMATE jg®SI® ARENA

MORTENSON CONSTRUCTION
SEATTLE, WASHINGTON | USA
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i s Jree ear piercing

yith the purchase of STUDEX pecng ™

#StudexSparkle

:ﬁ

Family Jam!

#StudexSparkle

END CAP STATIONS
USA




PROJECT LACE

TARGET 5%






WHIRLPOOL

KITCHENAID
PACIFIC SALES PAD | CALIFORNIA, USA
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A UFP INDUSTRIES COMPANY

GLOBAL HEADQUARTERS
2801 E. BELTLINE AVE. NE

GRAND RAPIDS, MI 49525
USA

www.idXcorporation.com

idX’s 2021 portfolio includes: Ahold, Bank of America, Bare Escentuals, Barnes & Noble, Bed Bath & Beyond, Best Buy, BJ's Whole-
sale, Blackhawk, BP, Calvin Klein, Canteen, Chase Bank, Coach, Connect Hearing, Costco, CVS, Dillards, Disney, Dollar Tree,
Dunkin, Dunnes, Easy Hotel, Express, FedEx, Five Below, Flynn Restaurant Group, Foot Locker, Ford, Framebridge, GCl Commu-
nication, Google, Great Clips, Gucci, Harvest, HealthQuarters, Hibbett, HIC, HuaWei, Hudson Bay, ITC, J. Jill, Jack in the Box, JC
Penney, John Deere, Kate Spade, KFC, Kohl's, Kroger, Lego, Levi, Loews Hotels, L'Oreal, Lululemon, Macy’s, McDonald’s, Michael
Kors, New Balance, Nine West Holdings, Nissan, No Brick, Nordstrom, OMNIMAX, Pandora, Phillip Morris International, Popeyes,
Proper Cannabis, Qdoba, Quiktrip, Regus, Reitmans, RDI, Ross, RSCS, Safeway, Saks Fifth Avenue, Salesforce, Samsung, Sephora,
Shell, Sonova, Starbucks, Studex, Swarovski, Sweetgreen, Taco Bell, Tailored Brands, Target, Tesla, Tim Hortons, Tinymart, TJX, Tory
Burch, Total Wine, Tractor Supply, TravelCenters of America, Uber, Walgreens, Walmart, WeWork, Whirlpool.




